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        University of North Texas Press 

                                              1155 Union Circle # 311336 • Denton, TX 76203-5017 

                                                       940/565-2142 • FAX 940-565-4590 
 

AUTHOR’S BIOGRAPHICAL INFORMATION/MARKETING INPUT FORM 

 

 

Please type the information and return to the University of North Texas Press. 
 

FULL NAME: 

 

NAME EXACTLY AS YOU WOULD LIKE IT TO APPEAR ON THE TITLE PAGE: 

 

 

Home Address: 

 

 

Home Telephone Number: 

Home FAX number: 

 

Home e-mail address: 

 
Note: Privacy laws prevent us from disclosing your personal (not work) e-mail address to third parties 
without your consent. During promotion for your book, however, opportunities will arise for booksigning 
venues, reviewers, interviewers, etc. to contact you. Please indicate if we may release your e-mail address 
and phone number for these purposes: 

_____ Yes, you may release my personal e-mail address and phone number 

_____ No, you may not release my personal e-mail address or phone number 
 

_____ Check here if you prefer we provide your office phone rather than home phone for 

promotional purposes 
 

Personal home page address on the web: 

 

Office Address: 

 

Office Telephone Number: 

Office FAX number: 

Office e-mail address: 
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CURRENT TITLE OF BOOK (working title; may be changed later): 

 

 

SHORT (PARAGRAPH) DESCRIPTION of yourself as you would like it to appear in 

promotion copy and on the dust jacket. (This will be subject to our editing.) Include such 

information as place of birth, places lived, awards won, honors received, and any 

interesting facts about yourself you think will help to sell the book. 

 

 

 

 

 

 

 

Please describe your book as you would like to see it advertised in journals and in 

promotion copy (about 150 words). Include a statement about what audience(s) your book 

will appeal to, and how your book differs from similar books in its field. Attach separate 

sheet if necessary. (This will be subject to our editing.) 

 

 

 

 

 

 

INPUT ON COVER DESIGN: Do you have a general concept in mind and/or specific 

image(s) for the cover? Any permission issues? Please also list 3-4 adjectives that describe 

the tone of your book (e.g., authoritative, witty, provocative, bittersweet, sweeping, 

precise, challenging, etc.) so we can pitch the cover design appropriately.  

 

 

 

 

ALONG WITH THE INFORMATION ON THESE TWO PAGES, PLEASE SEND US 

THE FOLLOWING: 

 

1. List of names and addresses of people who could possibly provide blurbs for the book. 

Let us know which ones you have already contacted or would like to contact yourself. 

 

2. AUTHOR'S PHOTOGRAPH; Please supply us with a glossy print which may be used 

on the book jacket or in advertising. We shall assume that you have the photographer's 

permission to use your photograph for these purposes, but please give us the name of the 

photographer also. (An informal snapshot is often as good as a formal portrait.) 

 

3. RESUME OR VITA, including a list of your previous publications. 
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Author’s Marketing Information 

 

Au t h o r ’s  Na m e : 

Bo o k  Tit le : 

 

FOR THE FOLLOWING QUESTIONS, PLEASE TYPE YOUR ANSWERS ON 

SEPARATE SHEETS OF PAPER AND SEND THEM TO US, ALONG WITH A DISK 

COPY, NOTING ON THE DISK THE SOFTWARE PROGRAM YOU'VE USED.  

 

1 . Ple a se  lis t  r e v ie we r s  (wit h  n a m e  o f p u b lica t io n )  t o  wh o m  y o u  wo u ld  like  

r e vie w co p ie s  se n t , co m p le te  with  ad d re sse s , if kn o wn . Ple a se  lim it  y o u r  lis t  

t o  a r o u n d  5 0 -7 5  m a r ke t s . (No t e  t h a t  UNT Pr e ss  u se s  a n  e xt e n sive  r e vie we r  

d a t a b a se —y o u r  lis t  h e lp s  t o  fo cu s o u r  e ffo r t s  a n d  e n su r e  t h a t  we  se n d  

r e vie w co p ie s  t o  t h e  v e n u e s y o u  sp e cify  in  a d d it io n  t o  o u r  lis t ) . 

 

2 . Lis t  t h e  n a m e s an d  ad d re sse s  o f a n y  o r ga n iza t io n s wh o se  m e m b e r sh ip  

lis t s , jo u r n a l, o r  n e wsle t t e r  wo u ld  b e  p a r t icu la r ly  u se fu l in  m a r ke t in g y o u r  

b o o k . In d ica t e  t h e  b e st  wa y  t o  r e a ch  t h is  m e m b e r sh ip  ( i.e ., p r e ss  r e le a se  in  

n e wsle t t e r , sp a ce  a d , o r  d ir e ct  m a il ca m p a ign )  a n d  p r o vid e  co n t a ct  

in fo r m a t io n  if p o ssib le . If y o u  h a ve  a cce ss  t o  a  m e m b e r sh ip  lis t  a n d  t h e  

a p p r o xim a t e  n u m b e r  o f m e m b e r s , p le a se  su p p ly  t h is  in fo r m a t io n . 

 

3 . Lis t  a n y  co n fe r e n ce s o r  m e e t in gs fo r  p o t e n t ia lly  e xh ib it in g t h e  b o o k  with  

d ate s  fo r  t h e  n e xt  1 2 -1 8  m o n t h s. In d ica t e  wh ich  o n e s y o u  p e r so n a lly  

a t t e n d . If a  p a r t icu la r  m e e t in g  is  id e a l t o  “p r e m ie r e ” t h e  b o o k , p le a se  le t  u s  

kn o w so  we  ca n  t r y  t o  p u b lish  t h e  b o o k  t h a t  m o n t h .  

 

4 . Lis t  in d iv id u a ls  wh o  wo u ld  b e  p a r t icu la r ly  in t e r e st e d  in  b u y in g y o u r  

b o o k , so  t h a t  we  ca n  se n d  t h e m  a  p r e ss  r e le a se  a n d  o r d e r  fo r m  u p o n  

p u b lica t io n . (Fa m ily , fr ie n d s, co -wo r ke r s , p r o fe sso r s  wh o  h a ve  e xp r e sse d  

in t e r e st  in  u sin g y o u r  b o o ks a s  a  t e xt b o o k , e t c .) . In clu d e  ad d re sse s . 

 

5 . Lis t  a n y  o u t le t s  in  y o u r  p r e se n t  o r  h o m e t o wn  co m m u n it y  ( in clu d in g 

b o o kst o r e s , lib r a r ie s , so cia l c lu b s, p r o fe ssio n a l o r ga n iza t io n s, n e wsp a p e r s , 

r a d io  s t a t io n s, Fr ie n d s o f t h e  Lib r a r y  g r o u p s, ch u r ch  gr o u p s, wr it e r s  

gr o u p s, e t c .)  t h a t  m igh t  b e  in t e r e st e d  in  se llin g y o u r  b o o k , h a vin g y o u  a s  a  

sp e a ke r , in t e r v ie win g y o u , o r  h a vin g a  b o o k  s ign in g. In d ica t e  wh ich  o n e s 

h a ve  a lr e a d y  e xp r e sse d  a n  in t e r e st , a n d , m o st  im p o r t a n t , in d ica t e  y o u r  
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le ve l o f in t e r e st  in  a n d  willin gn e ss  t o  d o  b o o ksign in gs a n d  o t h e r  

e n ga ge m e n t s . List th e  n am e s, ad d re sse s , p h o n e  n u m be rs an d  co n tact 

p e rso n s at th e se  p lace s, if kn o wn .  

 

6 . Lis t  t h e  t o p  five  p u b lica t io n s ( jo u r n a ls  a n d  m a ga zin e s p r im a r ily )  t o  

p la ce  a  sp a ce  a d  fo r  y o u r  p a r t icu la r  b o o k . (Ple a se  n o t e  t h a t  o u r  a d  b u d ge t  

is  lim it e d --i.e ., we  ca n n o t  a ffo r d  N e w  Yo rk  T im e s  o r  la r ge -cir cu la t io n , 

ge n e r a l-in t e r e st  n e wsst a n d  m a ga zin e s a n d  t h e ir  a d  r a t e s .)  

 

7 . Me n t io n  a n y  a wa r d s b y  n a m e  fo r  wh ich  y o u  b e lie ve  y o u r  b o o k  wo u ld  b e  

e ligib le . Be  su r e  t o  in d ica t e  if y o u  a r e  a  m e m b e r  o f a n y  o r ga n iza t io n  o r  

wr it e r s  gr o u p  t h a t  o ffe r s  a n  a n n u a l a wa r d .  

 

8 . Ple a se  p r o vid e  a  lis t  o f t e n  su gge st e d  in t e r v ie w q u e st io n s wit h  a n swe r s  

r e ga r d in g y o u r  b o o k . We  will se n d  t h is  in fo r m a t io n  t o  m e d ia  co n t a ct s  t o  

e n co u r a ge  r e p o r t e r s  a n d  r a d io  t a lk  sh o ws t o  in t e r v ie w y o u , so  t a r ge t  y o u r  

Q&A t o  t h is  e n d . ( If y o u r  b o o k  is  m o n o gr a p h ic a n d  wo u ld  n o t  a p p e a l t o  a  

ge n e r a l a u d ie n ce , d isr e ga r d  t h is  r e q u e st .)  


